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Tring Young Wildlife Photographer Competition

Thank you for submitting your entry to the photography competition. Please complete the form
below and return it to tring-enquiries@nhm.ac.uk by 15t March 2025 at Midday.
Your entry isn’t confirmed until this form has been completed.

Child Full Name

Age of Child on 1st
March 2025
School

Parent/Guardian name

Parent/Guardian contact
email

(1 | have read the terms and conditions (attached to form)

[1 We will share entrants’ photography and full name on our social media and at
Tring Library (if selected). Please tick if you agree to this.

Please tell us a more about the entry on the following page. For more than one entry please
create a new table.

Good luck!

Thank you and best wishes from the Learning Team.
0207 942 6177
Tring-enquiries@nhm.ac.uk

You are receiving this letter because you contacted the Natural History Museum at Tring and provided us with your contact
details in order to submit an entrv to the Trina Youna Wildlife Photoarapher Competition. We will process the personal
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About my photograph

Category (please select) |Landscape
Plant

Animal

Does it have a title?

Location photograph
was taken.

Why do you like this
photograph?
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Tring Young Wildlife Photographer Competition Terms and Conditions

These Terms and Conditions govern the Tring Young Wildlife Photographer Competition

(thereafter known as ‘the Competition’). The Competition is promoted by the Trustees of the Natural History Museum,
a charitable corporation established by the British Museum Act 1963, which operates Natural History Museum at Tring,
Akeman St, Tring HP23 6AP (‘NHM’).

Conditions of Entry

1.

9.

The Competition is open to UK residents aged under 18 excluding employees the NHM, their subsidiaries,
families, agents or affiliates; or anyone involved in running the Competition. Entries must obtain written
parental or guardian consent to enter and claim your prize. NHM may ask any winner to provide proof of
age or evidence of such consent.

. To enter the Competition you must email tring-enquiries@nhm.ac.uk along with a competition entry sheet.

This must be emailed before the Closing Date (see below). No payment or purchase of any product is
necessary to enter.

. By submitting your entry, you confirm that it is your own original work, is not defamatory and does not

infringe any laws or third-party rights, and that there are no conflicting agreements in place that restrict
usage of your entry. You also confirm that you are the sole owner of the copyright in the entry, that there
has been no editing of the photograph and that it has not been generated by Al.

For entries to be considered for the Competition, photos should depict an image of local wildlife. There will
be three categories: plants, animals and landscapes.

¢ If photos that are submitted are of an animal or animals, these must not show the animal being treated
unfairly.

e Entrants must not do anything to injure or distress an animal or damage its habitat in an attempt to
secure an image.

You can take your photograph using a camera, phone or tablet.

Photographs must have been taken in or around Tring (within a 10 mile radius).

. Multiple entries per person are permitted.

You will retain copyright and moral rights in your photograph however, in submitting your entry you grant

to NHM a non-exclusive, royalty free, 3 year, irrevocable world-wide licence to:

e use your photograph in connection with the administration of the Competition;

e ifitis shortlisted or wins, exhibit your photograph at Tring Library; and

o ifitis shortlisted or wins, use your photograph to promote in any media the displays within the Tring
Library, with a right to sublicence the same to any third party, including without limitation on the websites
and social media channels of the NHM, Tring Library and in print and digital publications.

After such period NHM will stop using your image but will be entitled to retain archive copies.

You will be credited for the use of your photograph. An inadvertent failure to credit you will not be a breach
of these Terms and Conditions.
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10. The Competition commences on Monday 6" January 2024 at 00.00 GMT and concludes on
Saturday 1%t March 2024 at 12.00 GMT (the "Closing Date”). Entries received after this time will not be
eligible for consideration.

11. Only complete entries will be accepted. The NHM accepts no responsibility for any entries that
are lost, incomplete, illegible, corrupted or fail to reach it by the Closing Date for any reason.

12. By entering the Competition you confirm to the NHM that all information submitted by you is
correct and that you have complied fully with and agree to be bound by these Terms and Conditions. The
NHM reserves the right to verify the eligibility of entrants. Automated entries and entries via third parties
or agents will be invalid. Entries that do not comply with these Terms and Conditions (including those
containing any false information) will be invalid.

13. Winning photographs will be chosen by Paul Kitching (Head of the Natural History Museum at
Tring), Kamal Hossain (Library Manager, Tring Library) and a local wildlife photographer. The decision of
the NHM regarding any aspect of the Competition is final and binding and no correspondence will be
entered into about it.

14. The prize is to have the winning images displayed at Tring Library as well as a goody bag
provided by Natural History Museum at Tring from its shop and the printed photo to keep.

15. The winners and shortlisted entrants will be contacted via email that they used to enter the
Competition.

16. The prize is non-transferable and the winner cannot request any alternative prize (cash or otherwise).

17. NHM will collect personal data about entrants (and the entrant’s parent/guardian where
applicable) at the time of registration, and as otherwise provided in order to administer the Competition
and/or all associated activities. For more information about how NHM and the Trustees of the Natural
History Museum process personal data please see our Privacy Notice at https://www.nhm.ac.uk/about-
us/privacy-notice.html.

18. We may request that you participate in any reasonable publicity including the publication of
your name and photograph in any media, but we will take into account you views and any desire not to be
publicised.

19. In the event of unforeseen circumstances, the NHM reserve the right cancel, modify, extend or suspend
the Competition. If there is any reason to believe that there has been a breach of these terms and
conditions, NHM may, at its sole discretion, exclude an entrant from participating in the Competition or the
prize.

20. All details and other restrictions applying to the prize not specified in these Terms and
Conditions shall be determined by the NHM in its sole discretion.

21. In so far as permitted by law the NHM will not in any circumstances be responsible or liable to
compensate the winner or accept any liability for any loss, damage, personal injury or death occurring as
a result of taking up the prize except to the extent that death or personal injury is caused by the negligence
of the NHM or its employees. Your statutory rights are not affected.
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22. You agree to indemnify the NHM and keep the NHM indemnified against any loss, damage,
injury, cost or expense suffered by the NHM as a result of your entry in the Competition, including (but not
limited to) any claim of infringement of intellectual property rights made by any third party.

23. You acknowledge that the public may seek to take photos of the winning image when it is
displayed at Tring Library and share them on non-commercial social media. You agree that neither NHM
nor Tring Library will be required to prevent this from happening, and that they may encourage it for
promotional purposes.

24. These Terms and Conditions shall be governed and construed in accordance with English Law and will be
subject to the exclusive jurisdiction of the English courts.



